OPEN LETTER TO BOTTLERS OF COCA-COLA, U.S. and FOREIGN, and 
STOCKHOLDERS 

AND CONSUMERS OF COCA-COLA 

by Sherman H. Skolnick 

1. In 1989, The Coca-Cola Company failed and neglected to renew their copyright of their 
"contour bottle" with the U.S. Copyright Office. 

2. At about the same time, Robert E. Kolody, an innovative designer, was working on 
storyboards and designs as to Coca-Cola. He at the time did not know that The Coca-Cola 
Company and/or their subsidiaries had not renewed their copyright with the U.S. 
Copyright Office. 

3. Kolody submitted his storyboards and designs to The Coca-Cola Company and by and 
through their marketing adjunct, Simon Marketing. 

4. In 1994, Kolody obtained the U.S. Copyright on the "contour bottle". 

5. THEREAFTER, The Coca-Cola Company committed perjury and fraud upon the U.S. 
Copyright Office by also obtaining the fraudulent copyright, as a cover-up of their failure 
to renew. [See attached letter from Copyright Office warning Coca-Cola.] 

6. In 1997, Kolody started a federal suit against Simon Marketing and The Coca-Cola 
Company, in the U.S. District Court in Chicago, No. 97 C 190. 

7. The Coca-Cola Company committed apparent securities fraud by not informing of this 
situation to the U.S. Securities and Exchange Commission. Stockholders of The Coca-Cola 
Company, a publicly traded firm, should have been informed. 

8. In July, 2000, Kolody's ownership of the Coca-Cola copyright of the "contour bottle" 
was placed on auction with eBay and the reserve was not met. Posted with it were 
documents of the U.S. Copyright Office. A top official of The Coca-Cola Company, Ben 
Deutsch[bdeutsch@na.ko.com], communicated with Kolody but did not protest or object to 
Kolody auctioning the Coca-Cola copyright, nor did any other official of Coca-Cola. 

9. On May 18, 2000, in the presence of Kolody and his principal attorney, Dan Ivy, I as a 
TV Show moderator and producer and electronic journalist, interviewed Kolody's local 
counsel, Daniel v. Hanley. A excerpt from the federal court record follows 

"Skolnick Does Coca-Cola and their attorneys know the legal strategy of Robert Kolody 
and his attorney Dan Ivy here? 

Hanley Yes. 


Skolnick Really? How could they know? 



Hanley My sister is the media buyer for Coca-Cola." [Declaration of Skolnick, filed 
8/9/2000.] 

Thereafter, I found out that his sister, Mary Hanley, has been listed as Associate Media 
Director, of the advertising agency, DDE Chicago, Inc. [Her direct number(312) 552-6368. 
FAX (312) 552-2394. Internet address MaryHanley@chi.ddb.com ] I repeated the 
substance of that interview in my sworn court testimony on August 22, 2000, in the 
presence, among others, of Daniel V. Hanley. 

10. Apparently contrary to U.S. Anti-Trust laws, DDE represents both The Coca-Cola 
Company and their purported competitor, Pepsico. 

11. During a federal court hearing on August 22, 2000, the alleged atorney for Simon 
Marketing, Jacqueline A. Criswell, of the firm Tressler, Soderstrom, Maloney & Priess, 
claimed she did not know of Cyrk, Inc., the firm that took over Simon Marketing. [As 
shown by Official Court transcript.] 

12. In Chicago, U.S. District Judge Blanche M. Manning [(312) 435-7608. FAX (312) 435- 
7578], sought to hush up this matter by committing a series of judicial perjuries in her 
Court. As shown by the Court records, the Judge committed several frauds upon her own 
Court, including blocking discovery. To deal with this, the Judge sat as a Judge in her own 
case, forbidden by Anglo-Saxon fundamental Law. 

13. The foregoing matters are adequately proven in the federal district court record in No. 
97 C 190, with voluminous documents. 

14. By reasonable estimates, Coca-Cola bottlers and/or distributors, from 1989 to date, 
have been over-charged and falsely charged by The Coca-Cola Company and their 
subsidiaries, approximately 108 BILLION Dollars. 

QUESTIONS 

15. By what legal right, does The Coca-Cola Company and/or their subsidiaries, since their 
copyright to the "contour bottle" expired in 1989, continue to charge and collect license 
fees, royalties, and other fees from those who are bottlers and/or distributors of Coca-Cola, 
as a percentage of the cost for their secret syrup which includes marketing, advertising, 
and packaging charges? 

16. How have U.S. and foreign bottlers and/or distributors been damaged by The Coca- 
Cola Company failing and neglecting to inform them of the foregoing situation? 

17. How have consumers and Coca-Cola stockholders been damaged? 


MORE 



18. Most of the foregoing has already been on my popular public access Cable TV Program 
"Broadsides", cablecast within Chicago, such as on July 31, 2000. [Since 1991,the program 
is on in Chicago every Monday evening, 9 p.m., Channel 21 Cable TV and reaches some 
400,000 viewers.] Because of their own financial hang-ups, the mass media have failed so 
far to report these matters. 

EXAMINE THE ATTACHED COPIES OF DOCUMENTS OF THE U.S. COPYRIGHT 
OFFICE. 
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1962 TELEVISION PLANS ANNOUNCED 

The Coca-Cola Coirguny has ugned coraracn with 
CBS-TV foe participating network sponsorship of two of 
iW»ir sop altlKlnm, “Rawhide” and ’Kerry Muon,' to 
begin in January, 1962. 

Static* clearance* are not yet final, but it is effected 
that approximately 110 slattern w.J be deiced (or eacR 
program. The combawd buds;nee ol these two network of¬ 
ferings with somewhat afferent appeal*, will gee our selling 
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our commercials to 23.000,000 homes per week, malmg 
a tdsl of iffpeoximate^r 57,000.000 viewer impression* 

“Rawhide” is rased w an adult Western, although that 
dues not exclude millions of the teens and younger fry at 
the 7 >0 tims ce Fridays. It is well wreten, packed with 
onion and presented by an outstaadmg eatt 

-Perry Mason.” famous lawyer-detective. combines mys¬ 
tery with courtroom drama. Raymond Burr, who plays the 
title rote, waa uwuded an Emmy in the leal com pete km. 

PERSONNEL APPOINTS MRS. STEWART 

Mrs. I.illic Ruth Stewart w^as appetnied employment 
cuunwDc* for female [Knonncl at the Allas** General 
Office effective August It la her w* powUao. Mrs 
Stewart will handle ihc interviewing uf female applicants, 
and assist John H. Nicholson. Personnel ReUuoos man¬ 
ager, in the service award program and general pertOMcl 
activities. 

A native <4 East Point. Georgia, Mrs Stewart has barn 
connected wkh the Company since IW. firu in cte Ad¬ 
vertising Department and later as Branch secretary in the 
Atlanta Brooch. 
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This work is based upon prior Coca-Cola can labels such as the one 
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Dm Coca-Cola Coupe cy 
P. 0. Drawer 1734 
Atlanta, CA 30101 
ATTN: Miliary J. ttlcaawd 

EE I COCA-CULA CAM U*COtPOiuHI liC 
THA CONTOUR hOTTLZ. 

Dear Ha. Michaud* 


Certainly, ** will l a ewe copyright regletretlea for the 
interpretive drewln* of a bottle tuat hee been added to thle label, tot 
LIBRARY only If tala la new art. Of course, If it la praanlsclng art that haa 

bean borrowed Iron aow other source and than nerely formatted lata a 
new layout for thle particular label, thaa there la aa haala for 
Iseelag registration baaed on thla label. The f 1 ret-pub 1 lehed edition 
of e work moat be used to request copyright registration. 


Washington 

DC 

2UM4 


In addition, I -mist point out that the "entire label” le not 
protected by copyright law, aa you have claimed la apacea 2 and eb. 
Other than the rendition of a bottle, chare la nothing elaa her a that 
In protactlhle. Thla la bacaoae we leag hare refoaed to register 
clalao baaed la whole or In part oo alaaaata each aa nerc apatlal 
format or layout of macarlal according to faalllar graphic-designer 
ldaaa and techniques and the acre addition and deletluo of material In 
an otherwise non-copyrightable layout. Thus, all tha dlilureacca 
between tha two label* that you have deposited are not copyrightable, 
aaeapt for tha droving of bottle. 
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John J. Ashley 
Copyright examiner 
VUwei .uti lection 
Examining 'Ylvlaita 




